Week 2 Discussion 2: Economics and Recycling
The Economics of Recycling in My Community
While there exist numerous opportunities for the effective recycling and disposal of waste, most businesses in my area normally send most of their wastes to landfills. These businesses do not perceive recycling a priority, considering it as an area with potential challenges and associated costs. Although such significant steps have been taken to encourage waste recycling, these businesses still need to promote further reuse and recycle waste.
Steps That Can Be Taken to Help Improve the Economic Incentives for Recycling
Alexander and Reno, (2012) exemplify some steps that businesses can take to improve economic incentives for recycling: 
a. Putting more emphasis on corporate responsibility: the need for more emphasis on why companies need to be more mindful of their impacts on the environment can not be overstated. Companies need to be held more accountable for their detrimental effects on the ecosystems. The owners of companies need to be shown firsthand what their wastes do to our world.
b. Penalizing businesses that improperly dispose of their wastes: businesses that break local rules, policies and other regulations on the management of wastes, or in totality fail to attempt to recycle their wastes ought to get penalized. If companies are penalized for improperly managing their wastes, this would become detrimental to their business models and thus would seek to make it a priority.
c. Offering higher rewards for businesses that efficiently manage their sate. Many companies do not have sufficient incentives that would allow them to manage wastes more sustainably so because they perceive efforts to effectively manages waste as a burden rather than an opportunity. Businesses that set an excellent example in the recycle and reuse of wastes ought to be offered higher rewards that can incentive other companies to follow.
d. Promoting the benefits of effective waste management. The benefits of efficient waste disposal mechanism need to be encouraged and made more evident. This is more important in areas where businesses fail to think of the benefits of effective waste management and only see it concerning costs and challenges that recycling and proper management of waste brings.
e. Raising awareness through the publication of case studies: some businesses need a little inspiration to begin appropriately managing their wastes. Seeing how effectively other companies manage their waste and discovering that it is simpler to process than initially assumed potentially can encourage more companies to jump on board. 
Local Business Alliances
While some of these suggestions may not yet seem feasible, the implementation of others, even on a small scale, can make a huge difference (Hammond & Christensen, 2016). Additionally, a novel approach to effective recycling, reusing and waste management is the formation of local alliances of businesses within a locality with the aim of guaranteeing a market for recycled materials. This, however, has not occurred in my community.

References
[bookmark: _Hlk523237716]Alexander, C., & Reno, J. (2012). Economies of recycling: The global transformation of materials, values and social relations. London: Zed Books.
[bookmark: _GoBack]Hammond, S. C. & Christensen, L. J. (2016). Corporate Social Responsibility: Roadmap for a Sustainable Future. Bridgepoint, New York. 
